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Luxury Eyewear Market Analysis by Mordor Intelligence

The global luxury eyewear market size is expected to grow from USD 53.20 billio
n in 2025 to USD 56.13 billion in 2026 and is forecast to reach USD 75.67 billio
n by 2031 at a 6.16% CAGR over 2026-2031. The global luxury eyewear market is dr
iven by increasing disposable incomes, a growing preference for premium fashion
accessories, and the influence of luxury randin% as a status symbol and express
ion of personal identity. Heightened awareness of eye health, combined with the
risin% demand for prescription eyewear, has led consumers to prioritize high-qua
lity frames that blend functionality with elegant design. Factors such as rapid
urbanization, shifting fashion trends, and the impact of celebrities, social med
ia influencers, and digital marketing have further fueled the demand for luxury
sunﬁlasses and optical eyewear. Additionally, manufacturers are contributing to
market growth through ongoing product innovation, including the use of_ lightweig
ht materials, sustainable acetate, titanium frames, limited-edition collections,

and advanced lens technologies designed to enhance comfort and performance. The

expansion of omnichannel retail, encompassing branded boutiques, e-commerce pla



tforms, and personalized shopping experiences, has improved product accessibilit
y and strengthened consumer engagement. Moreover, the rising popularity of luxur
y eyewear in emerging economies, driven by a growing affluent population and inc
reased spending on premium lifestyle products, continues to present significant
growth opportunities for the global market.

Key Report Takeaways

* By product type, sunglasses led the global luxury eyewear market with a 49.87%
share in 2025, and sunglasses are also forecast to record the fastest growth at
a 6.73% CAGR during 2026-2031.

* By end user, women held the largest share of the global luxury eyewear market
at 52.35% in 2025, while unisex eyewear 1is projected to expand at the highest CA
GR of 6.81% through 2031.

* By distribution channel, offline stores accounted for 68.44% of the global lux
ury eyewear market in 2025, while online stores are expected to grow the fastest
at a 7.01% CAGR over 2026-2031.

* By ﬁeography, Europe captured 31.93% of the global luxury eyewear market in 20
25, while Asia-Pacific is set to post the fastest regional growth at a 7.13% CAG
R through 2031.

Note: Market size and forecast figures in this report are generated using Mordo
r Intelligence’s proprietary estimation framework, updated with the latest avail
able data and insights as of January 2026.



Market Trends and Insights

Drivers Impact Analysis of Luxury Eyewear Market*

Driver
I

$~) % Impact on CAGR Forecast

?eographic Relevance

¥mpact Timeline

Growing consumer preference for premium fashion
accessories



+1.3%

Global, concentrated in North America, Europe, and Asia-Pacific

Medium term (2-4 years)
I

Growing popularity of celebrity, fashion house, and
influencer collaborations



+1.1%

Global, with outsized impact in Asia-Pacific and North
America

Short term (< 2 years)
I

Increasing consumer awareness of UV protection and eye
health

+0.9%



Global, accelerated in Asia-Pacific and South America

Long term (= 4 years)
I

Expansion of digital retail and omnichannel luxury
shopping

+1.0%



North America, Europe, Asia-Pacific core

Medium term (2-4 years)
I

Rising demand for limited-edition and exclusive
collections

+0.7%

North America, Europe



Short term (£ 2 years)
I

Growing demand for sustainable and ethical luxury products

+0.06%

Europe, North America, spill-over to Asia-Pacific

Medium term (2-4 years)
I



?ource: Mordor Intelligence

Growing consumer preference for premium fashion accessories

Increasing consumer preference for premium fashion accessories is a significant
driver of the global luxury eyewear market. Eyewear has transitioned from being
solely a vision correction tool to becoming an essential component of personal
style and self-expression. Consumers are increasingly opting for high-end frames
and sunglasses that align with their lifestyle, social status, and fashion pref
erences, making luxury eyewear a staple in everyday wardrobes. This demand is pa
rticularly pronounced among younger, fashion-conscious consumers who frequently
update their accessories to match evolving trends and seasonal collections. Luxu
ry brands are leveraging this trend by launching exclusive designs, collaboratio
ns, and limited-edition collections, which enhance product appeal and reinforce
brand prestige. Furthermore, rising disposable incomes, increased exposure to gl
obal fashion through digitai platforms, and a growing focus on premium craftsman
ship and unique aesthetics are driving consumers to invest in luxury eyewear, co
ntributing to sustained market growth in both developed and emerging markets.

Growing popularity of celebrity, fashion house, and influencer collaborations



The increasing collaborations between luxury eyewear brands, celebrities, fashi
on houses, and social media influencers are driving growth in the global Tuxury
eyewear market by enhancing product visibility and consumer appeal. Exclusive ca
psule collections and co-branded launches foster a sense of rarity and exclusivi
ty, motivating consumers to purchase premium eyewear as both a fashion statement

and a collectible. Influencers and celebrities boost brand recognition through
digital platforms, influencing purchasing decisions and promotin% the adoption o
f new styles, particularly among younger demographics. Additiona 1%, partnership
s with renowned fashion designers enable eyewear brands to align their collectio
ns with broader luxury fashion trends, reinforcing brand identity and attracting

a wider customer base. These collaborations generate significant media coverage
, lmprove customer engagement, and create anticipation around new product launch
es, contributing to higher sales, stronger brand loyalty, and sustained growth 1
n the global luxury eyewear market.

Increasing consumer awareness of UV protection and eye health

Increasing consumer awareness of UV protection and eye health is a key driver o
f the global luxury eyewear market. Consumers are increasingly seeking eyewear t
hat combines premium aesthetics with advanced vision protection. The growing und
erstanding of the harmful effects of prolonged exposure to ultraviolet (UV) radi
ation, blue light from digital devices, and environmental pollutants has led to
higher demand for high-quality sunglasses and prescription eyewear with UV-block
ing lenses, polarized coatings, and advanced optical technologies. Luxury eyewea
r brands are addressing this demand by offering products that integrate superior

lens Eerformance with sophisticated craftsmanship, positioning premium eyewear
as both a health investment and a fashion accessory. The rising prevalence of vi
sion-related conditions further supports this trend. According to the World Heal
th Organization (WHO), in February 2026, at least 2.2 billion people globally ex
perience near or distance vision impairment, underscoring the increasing need fo
r corrective eyewear and preventive eye care solutions[lﬁSource: World Health Or
ganization, "Blindness and vision impairment," who.int. This growing focus on lo
n%—term eye health, combined with consumers' willingness to invest in premium-qu
ality products that provide superior protection and comfort, continues to drive
the growth of the global luxury eyewear market.



Expansion of digital retail and omnichannel luxury shopping

The growth of digital retail and omnichannel luxury shoppin% is a significant f
actor drivinﬂ the global luxury eyewear market. These channels enable premium br
ands to reach a wider audience while providing seamless and personalized purchas
ing experiences. Consumers are increasingly opting to explore, compare, and buy
luxury eyewear through integrated online and offline platforms that feature virt
ual try-on tools, personalized recommendations, click-and-collect options, and e
xclusive digital product launches. This transition has improved convenience, enh
anced customer engagement, and boosted consumer confidence in purchasing high-va
lue eyewear online. The rapid increase in internet penetration has further suppo
rted this trend by broadening access to luxury e-commerce platforms and digita
brand experiences. For instance, the World Bank Group reported that 95% of the U
nited States population used the internet in 2024, hi%hlighting the robust digit
al infrastructure that facilitates the adoption of online luxury retail[2]Source
: The World Bank Group, "Individuals using the Internet (% of population) - Unit
ed States," data.worldbank.org. As luxury eyewear brands continue to invest in a
dvanced e-commerce technologies, omnichannel strategies, and direct-to-consumer

latforms, digital retail is playing an increasingly vital role in driving globa

market growth.

Restraints Impact Analysis of Luxury Eyewear Market*

Restraint
$~) % Impact on CAGR Forecast

?eographic Relevance



¥mpact Timeline

Proliferation of counterfeit luxury eyewear

-1.2%

Global, highest exposure in Asia-Pacific and Middle East
and Africa

Long term (= 4 years)
I



Stringent regulatory requirements for optical products

-0.6%

Europe, North America

Medium term (2-4 years)
I



Intense competition from non-luxury eyewear brands

-0.9%

Global, highest pressure in Asia-Pacific and South America
I

Medium term (2-4 years)
I

Supply chain challenges for premium materials



-0.7%

Global

Short term (< 2 years)
I

Source: Mordor Intelligence

Proliferation of counterfeit luxury eyewear



The prevalence of counterfeit luxury eyewear poses a si%nificant challenge to t
he global luxury eyewear market by underminin% brand exclusivity, reducing legit
imate sales, and diminishing consumer trust. Counterfeit sunglasses and optical
frames often replicate the design of premium brands but lack the high-quality ma
terials, precise craftsmanship, and certified UV protection of authentic product
s. Consequently, consumers may unknowingly Turchase inferior e%ewear that compro
mises eﬁe safety and product performance, ultimately harming the reputation of e
stablished luxury brands. The growth of e-commerce platforms and unauthorized on
line sellers has further facilitated the availability and global distribution of

counterfeit eyewear, complicating enforcement efforts. According to U.S. Custom
s and Border Protection, sunglasses accounted for USD 414 million in seized heal
th, safety, and security commodities in FY 2024, with 772,000 units of sunglasse
s and eyewear ranking among the top products seized by quantity[3]Source: U.S. C
ustoms and Border Protection, "The Truth Behind Counterfeits," cbp.gov. This wid
espread counterfeiting forces luxury eyewear manufacturers to allocate substanti
al resources to anti—counterfeitinﬂ technologies, supply chain monitoring, and i
ntellectual propertﬁ protection, thereby increasing operational costs and constr
aining market growth.

Stringent regulatory requirements for optical products

Stringent regulatory requirements for optical products act as a significant res
traint on the global luxury eyewear market. Manufacturers must adhere to strict
safety, quality, labeling, and performance standards that vary across countries
and regions. Luxury eyewear products, including prescription frames and sunglass
es, are re%ulated for lens optical accuracg, UV protection, impact resistance, m
aterial safety, and product certification before market entry. Compliance with r
egulations such as CE marking in Europe, FDA standards in the United States, and

other country-specific frameworks involves extensive product testing, technical

documentation, and quality assurance processes. These requirements increase dev
elopment costs and extend product launch timelines. For globally operating luxur
y brands, differing regulatory standards across regions add complexity, requirin
g region-specific product modifications and certification procedures. Smaller an
d emerging premium eyewear companies face additional challenges, as the financia
1 and administrative demands of compliance can hinder innovation, delay internat
ional expansion, and reduce competitiveness. These factors collectively constrai
n the overall growth of the global luxury eyewear market.



*Qur forecasts treat driver/restraint impacts as directional, not_additive. The
impact forecasts reflect baseline growth, mix effects, and variable interaction

Luxury Eyewear Market Segment Analysis

By Product Type:

Sunglasses Anchor Fashion and Functional Demand

Sunglasses accounted for a 49.87% share of the luxury eyewear market in 2025 an
d represent the fastest-growing product segment, with a projected CAGR of 6.73%
through 2031. This growth is driven by the increasing convergence of fashion, ey
e protection, and premium lifestyle consumption. Consumers are progressively vie
wing luxury sunglasses as both functional necessities and statement accessories,

fueling demand for designer collections that emphasize distinctive craftsmanshi
p, exclusive brandin%, and premium materials such as titanium, acetate, and carb
on fiber. Additionally, heightened awareness of the harmful effects of ultraviol
et (UV) radiation has bolstered demand for hi%h—performance lenses featuring adv
anced coatings, polarization, and blue-light filtering technologies. Celebrity e
ndorsements, collaborations with fashion houses, and the influence of social med
ia continue to shape consumer preferences, particularly among younger demographi
cs seeking aspirational luxury products. Furthermore, the recovery of internatio
nal tourism, increased participation in outdoor leisure activities, and rising d
isposable incomes in emerging economies are broadening the customer base for pre
mium sunglasses. Luxury brands are also enhancing customer engagement and reinfo
rcing brand exclusivit{ through omnichannel retail strategies, personalized shop
ping experiences, and limited-edition product launches, supporting sustained gro
wth in the sunglasses segment.

The contact lenses segment within the global luxury eyewear market is experienci



ng growth due to increasing consumer demand for premium vision correction soluti
ons that offer superior comfort, convenience, and advanced optical performance.

Factors such as the rising prevalence of refractive errors, ﬁreater screen expos
ure, and active lifest{les are driving consumers to opt for high-quality contact
lenses with features like extended wear, enhanced oxygen permeability, moisture

retention, and UV protection. Affluent consumers are particularly interested in

premium daily disposable, silicone hydrogel, multifocal, and specialty contact
lenses that provide improved eye health and wearing comfort. Technological advan
cements in lens materials and personalized vision correction solutions have furt
her enhanced the appeal of premium contact lenses. Additionally, growing awarene
ss of eye care, expanded access to professional optometry services, and the inte
gration of digital eye examinations with online purchasing platforms are support
ing adoption in_both developed and emerging markets. These factors, combined wit
h consumers' willingness to invest in premium eye care products, continue to dri
ve growth in the luxury contact lenses segment.
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By End User:

Women Lead the Market, Unisex Redefines the Growth Equation

Women accounted for 52.35% of the luxury eyewear market in 2025, driven by the
rising demand for premium fashion accessories that combine personal style with s
uperior functionality. Female consumers increasingly view luxury eyewear as an i
ntegral part of their wardrobe, opting for designer frames and sunglasses that a
lign with evolving fashion trends, craftsmanship, and brand prestige. Luxury bra
nds regularly launch seasonal collections featuring diverse frame shapes, colors
, embellishments, and lightweight materials to address shifting consumer prefere
nces. The growing influence of fashion influencers, celebrities, and luxur{ adve
rtising on digital platforms has further boosted product adoption, particularly
among younger demoEraphics. Additionally, factors such as rising disposable inco
mes, increased workforce participation among women, and higher spending on premi
um fifestyle products have bolstered demand for high-end eyewear. Innovations 1in

frame ergonomics, lens technologies, and customizable designs are also enhancin
g comfort and aesthetics, encouraging repeat purchases and supporting sustained
growth in the women's luxury eyewear segment.

The unisex segment is expected to grow at a CAGR of 6.81% through 2031, driven b
y increasing consumer preference for versatile, gender-neutral fashion that emph
asizes individuality, simplicity, and timeless design over traditional gender-sp
ecific styles. Luxury eyewear brands are addressin% this trend by introducing mi
nimalist collections with universally appealing silhouettes, neutral color palet
tes, and premium materials, catering to a broader customer base. This strategy a
llows brands to expand their market reach while meeting the rising demand for in



clusive and adaptable fashion products. The influence of contemporary fashion mo
vements, evolving consumer attitudes toward self-expression, and the Eopularit
of oversized, classic, and minimalist frame designs have further accelerated the
adoption of unisex luxury eyewear. Additionally, the growth of online retail pl
atforms and the availability of virtual try-on technologies enable consumers to
explore a wider range of styles without %ender—based shopping constraints. Combi
ned with the increasing demand for multifunctional accessories suitable for vari
ous occasions, these factors continue to drive robust growth in the global luxur
y unisex eyewear segment.

By Distribution Channel:

Offline Retail Preserves Experience, Online Stores Drive Incremental Volume

Offline stores accounted for a significant 68.44% share of luxury eyewear distr
ibution value in 2025. This dominance is attributed to consumers' preference for
personalized service, product authenticity, and the ability to physically evalu
ate premium products before purchase. High-end boutiques, brand flagship stores,
department stores, and luxury ogtical retailers offer professional services suc
h as frame fitting, vision consultations, lens customization, and after-sales su
pport, enhancin% the overall customer experience. Customers value the opportunit
y to try on different frame styles to assess comfort, fit, craftsmanship, and ae
sthetics, especially when purchasing high-value prescription eyewear or designer
sunglasses. Exclusive in-store product launches, limited-edition collections, a
nd immersive luxury retail environments further enhance brand engagement and enc
ourage premium purchases. Additionally, the assurance of purchasing genuine prod
ucts from authorized retailers mitigates concerns about counterfeiting, bolsteri
ng c%stomer confidence and driving the sustained growth of offline luxury eyewea
r sales.

Online stores represent the fastest-growing distribution channel, with a Eroject
ed CAGR of 7.01% through 2031. This growth is driven by increasing digital adopt
ion, enhanced convenience, and the eannsion of premium e-commerce ecosystems. 0
nline platforms provide consumers with access to a broader range of luxury brand
s, the ability to compare products, read customer reviews, and purchase exclusiv
e collections from any location, making them an appealing option for affluent, d
igitally connected buyers. The 1nte%ration of virtual try-on technologies using

augmented reality, artificial intelligence-based style recommendations, and pers



onalized product suggestions has significantly improved the online shopping expe
rience, reducing uncertainties related to fit and appearance. Luxur{ brands are

also strengthening direct-to-consumer channels through exclusive online launches
,_customized services, and seamless omnichannel experiences that integrate digit
al platforms with physical stores. Secure payment systems, faster delivery optio
ns, flexible return policies, and ﬁrowing consumer trust in purchasing premium p
roducts online continue to drive the expansion of e-commerce, positioning it as

oEe of the fastest-growing distribution channels in the global luxury eyewear ma
rket.
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Geography Analysis

Europe Luxury Eyewear Market

Europe is projected to hold a 31.93% share of the luxury eyewear market in 2025
, driven by its strong heritage in luxury fashion, premium craftsmanship, and th
e presence of globallﬁ recognized eyewear manufacturers and designer brands. Con
sumers in the region highly value quality, timeless design, and brand prestige,
sustaining demand for premium optical frames and sunglasses. The well-establishe
d network of luxury boutiques, optical retailers, and fashion houses further rei
nforces consumer confidence and brand loyalty. Additionally, rising awareness of

eye health, increased adoption of prescription eyewear, and demand for technolo
gically advanced lenses with UV and blue-light protection contribute to market g
rowth. Europe's thriving tourism sector, frequent fashion events, sustainability
-focused product innovations, and growin% preference for environmentallﬁ respons
ible luxury goods also stimulate demand for high-end eyewear across both mature
and emerging consumer segments.



APAC Luxury Eyewear Market

The Asia-Pacific region is the fastest-growing eograﬁhy in the luxury eyewear
market, with a projected CAGR of 7.13% through 2831. This growth is attributed t
o0 rising disposable incomes, a growing affluent middle class, and increasing con
sumer aspirations toward premium international brands. Rapid urbanization, expan
ding luxury retail infrastructure, and greater exposure to global fashion trends

through social media have significantly boosted demand for designer eyewear in
countries such as China, Japan, South Korea, India, and Southeast Asia. Younger
consumers increasingly view luxury eyewear as a symbol of personal identity and
social status. Additionally, growing awareness of eye health and rising incidenc
es of vision correction needs support demand for premium optical products. The r
egion's strong digital commerce ecosystem, widespread adoption of mobile shoppin
g, and integration of virtual try-on technologies have further accelerated onlin
e luxury eyewear sales. Continuous product innovation, celebrit% collaborations,

and expanding brand presence through flagship stores and omnichannel strategies
are also driving sustained market growth in the region.

The Americas and MEA Luxury Eyewear Market

The luxury eyewear market in North America, South America, and the Middle East
and Africa is driven by rising premium consumer spending, increasing fashion con
sciousness, and growing awareness of eye protection and vision care. In North Am
erica, high disposable incomes, strong demand for designer brands, advanced reta



il infrastructure, and widespread adoption of premium prescription eyewear and s
unglasses support market expansion. In South America, improving economic conditi
ons, expanding urban populations, and increasing exposure to international luxur
y brands are encouraging greater spending on premium fashion accessories, partic
ularly among Kounger consumers. Meanwhile, the Middle East and Africa benefit fr
om a growing i%h—net—worth population, strong demand for luxury lifestyle produ
cts, expanding luxury retail developments, and climatic_conditions that drive th
e use of premium sunglasses for UV protection. Across all three regions, digital

retail expansion, omnichannel shopping experiences, celebrity influence, and co
ntinuous innovation in lightweight materials and advanced lens technologies furt
her strengthen demand for luxury eyewear.
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Competitive Landscape

The global luxury eyewear market demonstrates a moderately concentrated competi
tive structure, with a small number of leading manufacturers holding a significa
nt share of the premium designer eyewear segment. This dominance is largely attr
ibuted to long-term licensing agreements with globally recognized fashion brands
. These exclusive partnerships create substantial barriers to entrg by granting

access to valuable brand portfolios for extended periods. This enables establish
ed players to maintain extensive international distribution networks and consist
ent product development pipelines. Additionally, manufacturers are increasingly

adopting vertical integration strategies, investing in proprietary lens producti
on, premium materials, and advanced manufacturing capabilities. These efforts ai
m to improve quality control, reduce reliance on suppliers, and enhance product

differentiation within luxury collections.

Competition within the market is also being shaped by technological advancements
, as premium eyewedr companies expand beyond traditional fashion products into c
onnected and intelligent eyewear. Strategic collaborations with technology platf
orm providers are accelerating the development of Al-enabled smart glasses, adva



nced oEtical systems, and digital consumer experiences. These investments positi
on technology integration as a key future competitive advantage, allowing manufa
cturers to merge luxury design with wearable technology, personalized functional
ity, and improved customer engagement. Companies that establish robust technolo

y ecosystems and exclusive innovation partnerships are expected to strengthen t

eir market positions as smart luxury eyewear gains broader adoption.

In addition to the dominant global players, a fragmented group of independent 1lu
xury eyewear brands competes by focusing on craftsmanship, limited production, i
nnovative materials, and distinctive designs rather than relying on licensed fas
hion labels. These brands often target collectors and affluent consumers seeking
exclusivity, authenticity, and artisanal manufacturing. By leveraging scarcity
and unique product positioning, they command premium prices. Some brands further
differentiate themselves through immersive retail concepts, transforming physic
al stores into experiential destinations to foster stronger emotional connection
s with consumers. Meanwhile, mid-sized manufacturers are diversifying their port
folios through acquisitions in premium outdoor and performance eyewear categorie
s, aiming to broaden revenue streams.

Luxury Eyewear Industry Leaders

*

De Rigo Vision S.p.A.

*

Marcolin S.p.A.



Safilo Group S.p.A.

*

Kering Eyewear

*

EssilorLuxottica

*

*Disclaimer: Major Players sorted in no particular order
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Luxury Eyewear Market Companies Covered in this Report

* EssilorLuxottica

* Kering Eyewear



Safilo Group S.p.A.

Marcolin S.p.A.

De Rigo Vision S.p.A.

Marchon Eyewear, Inc.

LVMH Moét Hennessy Louis Vuitton

Richemont

Prada S.p.A.

Chanel S.A.

Burberry Group plc

The Estée Lauder Companies Inc.

Maui Jim, Inc.

Barton Perreira, LLC



*

*

*

Jacques Marie Mage, LLC

MYKITA Holding GmbH

Fielmann Group AG

CHARMANT Group

A. Kjaerbede ApS

LINDBERG A/S



Recent Industry Developments in Luxury Eyewear Market

* May 2026: Safilo Group signed a binding Share and Asset Purchase Agreement to
acquire SPY+ and Serengeti brands from Bollé Brands for USD 26 million. The two
brands generated combined sales of approximately USD 39 million in 2025. The ac

quisition advances Safilo's strategy of acquiring brands in high-growth performa

nce %ndhpremium outdoor segments, diversifying its portfolio beyond licensed lux
ury fashion.

* March 2026: EssilorLuxottica and Meta have introduced an expanded Ray-Ban Meta
AI glasses portfolio, featuring new prescription-compatible optical-first style

s (Gen 2), such as RaK—Ban Meta Blayzer Optics and Scriber Optics, with prices s

tarting at USD 499. The geographic availability now includes Japan, South Korea,
Singapore, Chile, Peru, and Colombia, with plans for further expansion to Brazi

1, Mexico, and India by 2026.

* March 2026: EssilorLuxottica and Dolce & Gabbana extended their license agreem

ent through 2050, covering the %lobal development, production, and distribution

of prescription frames and sunglasses under the Dolce & Gabbana brand.
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Key Questions Answered in the Report

What is the 2026 value of the luxury eyewear market?

The luxury eyewear market stands at USD 56.13 billion in 2026 and is forecast t
o reach USD 75.67 billion by 2031 at a 6.16% CAGR.



Which product category leads revenue in luxury eyewear?

Sunglasses lead the category with a 49.87% share in 2025, and they also post th
e fastest product growth at a 6.73% CAGR through 2031.

Which buyer group is driving the strongest future demand?

Women remain the largest buyer group with a 52.35% share in 2025, while unisex
eyewedr is the fastest-growing end-user segment at a 6.81% CAGR.

Which region is expanding the fastest through 20317

Asia-Pacific is the fastest-growing region with a 7.13% CAGR, supported by prem
iumization, younger buyers, and stron
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