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## Executive Market Summary

Market Metric | Details |

I
| :
| **Base Market Size** | USD 139.28 billion |

| **Projected Forecast (2031)** | USD 139.28 billion |

| **Growth Rate (CAGR)** | 3.66 % |

| **Largest Market Region** | N/A |

| **Fastest-Growing Region** | N/A |
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### Market Overview

Women's Non-athletic Footwear Market Analysis by Mordor Intelligence



The women non athletic footwear market size is expected to grow from USD 137.72
billion in 2025 to USD 139.28 billion in 2026 and reach USD 166.72 billion by 2
031, growing at a CAGR of 3.66% over 2026-2031. AI-guided fitting engines, premi
umization, and circular-economy channels are reshaping competitive economics whi
le offline stores continue to anchor sell-through. Rapid fast-fashion refresh c

cles shorten design lead-times to 21 days, letting brands test micro-trends at
ow markdown risk. AI sizing tools embedded in kiosks, smartphones, and e-commerc
e checkout flows cut average return rates for boots by 28% and shift margin pool
s toward data-rich direct sellers. Post-pandemic occasion-wear demand has revive
d heels and pumps, particularly in Asia-Pacific financial hubs, while vegan leat
her advances narrow the cost-performance gap with bovine hides. Extended Produce
r Responsibility (EPR) fees in Europe and volatile Brazilian leather prices add
asymmetric cost pressures that favor vertically integrated giants able to hedge
sourcing and amortize compliance.

Key Report Takeaways

* By t%pe, boots and shoes led with 44.26% of the women non athletic footwear ma
rket share in 2025, while heels and pumps are projected to expand at a 5.61% CAG
R through 2031.

* By category, the mass segment accounted for 85.52% of the 2025 value; the prem
ium segment 1s advancing at 5.48% CAGR to 2031.

* BK material, leather retained 40.05% share of the women non athletic footwear
m%53§t size in 2025, yet synthetic alternatives are rising at 5.47% CAGR through

* By distribution channel, offline retail controlled 85.95% of 2025 sales, and o
nline is set to advance at a 5.96% CAGR.

* By geography, Asia-Pacific captured 48.18% revenue in 2025, whereas the Middle
East and Africa is forecast to grow at a 5.02% CAGR over 2026-2031.

### Key Market Trends
Market Trends and Insights



Drivers Impact Analysis of Women's Non-athletic Footwear Market*

Driver
I
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Rapid Fast-Fashion SKU Refresh Cycles



+0.8%

?lobal, with concentration in Europe and Asia-Pacific

?hort term (£ 2 years)

AI-Powered Direct-To-Consumer Sizing Precision

+0.06%

Torth America, Europe, urban Asia-Pacific

Medium term (2-4 years)



Recovery In Post-Pandemic Occasion Wear Demand

+0.5%

?lobal, led by North America and Europe

?hort term (£ 2 years)

Affordable And Competitive Vegan Leather Alternatives



+0.4%

Europe, North America, Australia

vedium term (2-4 years)

Expansion Of Luxury Resale And Pre-Owned Channels

+0.3%



Torth America, Europe, Japan

vedium term (2-4 years)

Rising Female Workforce Participation In Emerging Markets

+0.7%

?sia—Pacific core, Middle East and Africa

%ong term (= 4 years)



Source: Mordor Intelligence

### Competitive Landscape

Competitive Landscape

The women's non-athletic footwear sector exhibits moderate fragmentation, refle
cting a highlﬁ competitive landscape. Luxury titans LVMH, Kering, and Prada, kno
wn for their high gross margins achieved through curated distribution and compel
ling narratives, faced a revenue dip in late 2024 due to a slowdown in Chinese o
utbound tourism. However, Prada rebounded with a 17% retail growth in H1 2024, b
olstered by new store openings in Dubai and Seoul, which are key markets for Tux
ury retail expansion.

Mass-market leaders Skechers and Steve Madden harness vertical integration and a
daBtive sourcing strategies to maintain their competitive edge. Skechers not onl
y boosted sales by 15.9% in Q3 2024 but also inaugurated 75 new stores, with a n
otable 60% 1in emerging markets, reflecting its focus on tapping into high-growth
regions. Meanwhile, Steve Madden is strategically reducing its Chinese sourcing
to 30% to mitigate tariff risks, shifting focus to Cambodia, Vietnam, and Mexic
o, which offer cost advantages and diversified supply chain options.

Digital innovators Rothy’s and Allbirds prioritize recycled materials and sustai
nable designs, alignin% with the growing consumer demand for eco-friendly Eroduc
ts. However, Allbirds faced a revenue downturn in 2024, leading to store closure
s, highlighting the challenges of scaling sustainability-focused business models

Fast-fashion behemoths, with their six-week product cycles, are shortening pro
duct life spans and pressuring wholesalers, creating a fast-paced and cost-sensi
tive environment. Brands integrating technologies like 3-D scanning, virtual try
-ons, and blockchain authentication are reaping rewards, gaining insights that r
educe returns, optimize inventory management, and enhance customer lifetime valu
e in the fiercely competitive women's non-athletic footwear arena.



Women's Non-athletic Footwear Industry Leaders

*

Prada SpA

*

Bata Corporation

LVMH

*

Capri Holding

*

Chanel

*

*Disclaimer: Major Players sorted in no particular order
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### Component Component 3 Scope Of The Report Bottom
Global Women's Non-athletic Footwear Market Report Scope

The women's non-athletic footwear products are worn on their feet for protectio
n and fashion by women. The ﬁlobal women's non-athletic footwear market is segme
nted by type, distribution channel, category, and geography. By t{pe, the market

is segmented into boots and shoes, heels and pumps, flats, sandals, and other f
ootwear types. By distribution channel, the market is segmented into online and
offline. Bg category, the market is segmented into mass and premium. By geograph
y, the global women's non-athletic footwear market is segmented into North Ameri
ca, Europe, Asia-Pacific, South America, and Middle-East and Africa. For each se
gmegt, the market sizing and forecasting have been done in value terms (USD bill
10n).
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By Geography

Torth America

?nited States

%anada



Mex1ico
I

Test of North America

Europe

?nited Kingdom

?ermany

Spain



France

Ttaly

Sweden

Poland



Tetherlands

Russia
I

Test of Europe

?sia—Pacific

%hina

India



Japan

?ustralia

Indonesia

Thailand



Yietnam

valaysia

Test of Asia-Pacific

?outh America

?razil

Argentina



Chile

Peru

%olombia

Test of South America



viddle East and Africa

?audi Arabia

?outh Africa

?nited Arab Emirates

Egypt



Morocco
I

Test of Middle East and Africa

## Frequently Asked Questions
#### How large will the women non athletic footwear market be by 20317

IE@%% projected to reach USD 166.72 billion by 2031 at a 3.66% CAGR from 2026 to

#### Which product type is growing fastest?

Heels and pumps are forecast to grow at a 5.61% CAGR as occasion-wear recovers a
nd office mandates tighten.

#### Which region is the quickest-growing?

The Middle East and Africa is set to expand at 5.02% CAGR, supported by Saudi Vi
sion 2030 retail build-out and rising female employment.

#### Why are vegan leather alternatives gaining traction?

Bio-fabricated sheets now match 92% of leather strength at lower cost and carbon
intensity, prompting rapid brand adoption.



